
BEST USE OF SEARCH – 
RETAIL / ECOMMERCE (SEO)

WINNER

ASSEMBLY MENA & CENTREPOINT
From Rankings to Revenue: Record-Breaking E-commerce Growth

A large-scale, high-impact campaign that drove both massive visibility and significant 
revenue growth. Hundreds of SKUs, pages, and keywords were coordinated with agility across 
SEO, paid, and AI-driven discovery, while a complex platform migration was handled flawlessly. 
Clear targets were exceeded, demonstrating scale, strategy, and measurable business impact.

BEST USE OF SEARCH – 
RETAIL / ECOMMERCE (PPC)

WINNER

CHAIN REACTION & TOMMY HILFIGER
Conquering the Peak Season Power Play

A well-executed, evidence-backed campaign that achieved its measurable objectives 
despite a tighter budget. Smart planning, real-time optimisation, and careful targeting 

maximised every platform, particularly Google. Strong SKU-level segmentation, 
multi-channel rollout, and localisation touches drove profitability and ensured clear, 

demonstrable results, especially impressive during the busiest shopping season.

BEST USE OF SEARCH – 
FINANCE (SEO)
WINNER

WPP MEDIA MENA & VML & FAB
Winning the SEO Race in UAE’s Competitive Banking Sector

WPP Media had clear objectives, a strong strategy, and outstanding outcomes, making this 
campaign exceptional. On a modest annual budget, the campaign delivered phenomenal ROI, 
doubling app conversions and shifting focus from simple leads to higher-value confirmed 

applications. This demonstrated both strategic brilliance and a deep understanding of the client’s 
business goals, truly an impressive example of SEO efficiency and business impact.

BEST USE OF SEARCH – 
FINANCE (PPC)
WINNER

TIDAL DIGITAL & MIMOJO
Cashback to the Future

A brilliantly executed, multi-channel campaign with a clear strategy and structured 
implementation. The team exceeded all KPIs, pivoted quickly from underperforming 
channels, and creatively leveraged Apple custom pages to capture intent. Strong 

funnel design, rigorous creative testing, and an innovative solution to iOS tracking 
challenges demonstrated both strategic agility and technical expertise, delivering 

impressive growth for a brand-new finance app in a competitive market.

BEST USE OF SEARCH – 
TRAVEL/LEISURE (SEO)

WINNER

WPP MEDIA MENA & QIDDIYA
From Vision to Visits

By focusing on ‘AI-era readiness’, the team demonstrated a deep understanding of the 
future of search. Technical excellence was evident throughout, from solving complex 
canonical issues to creating a future-proof international SEO framework; the results 
were exceptional. A groundbreaking demonstration of strategy, execution, and impact.

BEST USE OF SEARCH – 
TRAVEL/LEISURE (PPC)

WINNER

TIDAL DIGITAL & DUBAI INTERNATIONAL BOAT SHOW
Deep Depths of Success

A bold, creative campaign that went beyond repeating past successes, embracing 
new platforms and AI-driven ad refreshes to avoid fatigue at scale. Ambitious targets were 
not just met but exceeded, with multi-channel execution, driving substantial increases 

in leads, bookings, impressions, and other key metrics. This was a forward-thinking 
strategy paired with precise execution that delivered impressive results.

BEST USE OF SEARCH – 
THIRD SECTOR / NOT-FOR-PROFIT

WINNER

ASSEMBLY MENA & SHARE THE MEAL
140% Visibility, 70% More Clicks: SEO That Drives Impact for Good

A highly focused, performance-driven initiative that successfully increased awareness and 
donations. The team overcame client-imposed limitations through strategic, phased implementation 

and clearly communicated technical solutions. Clear objectives were established, and all targets 
were exceeded. They demonstrated strong planning, effective execution and measurable impact.

BEST USE OF SEARCH – 
B2B (SEO)
WINNER

NEXA & E& ENTERPRISE
Dominating B2B Search Visibility Across MENA

We were impressed by their meticulous planning, clear and detailed strategy, 
and flawless execution. The results were outstanding across every metric, from 

significant visibility gains and technical improvements to exceeding lead targets, 
and the campaign was presented with clarity and structure that made it both compelling 

and easy to follow. An outstanding exemplary demonstration of SEO excellence.

BEST USE OF SEARCH – 
B2B (PPC)
WINNER

CHAIN REACTION & ZID
Early Wins, Bold Results

A highly strategic initiative with clear objectives, quantifiable targets, 
and efficient budget allocation. Their creative intelligence, funnel-stage 

customisation, and advanced data integration enabled precise targeting, 
improved ROAS and controlled CAC. By addressing seasonal competition 
and brand-switch resistance, the team proved that a smart data-driven 

approach can drive strong, measurable growth.

BEST USE OF SEARCH – 
B2C (SEO)
WINNER

NEXA & DUBAI CREEK RESORT BY PARK HYATT
The Visibility Blueprint

They demonstrated an outstanding use of SEO and strategic thinking. Transforming 
a new website with no domain authority or historical visibility into a digital leader 
in GCC luxury hospitality was a remarkable turnaround. The submission was 

comprehensive, the tactics were smart and effective, and the narrative was clear and 
compelling. This was a fantastic demonstration of an impressive strategy and execution.

BEST USE OF SEARCH – 
B2C (PPC)
WINNER

ONLINE MARKETING GURUS UAE & THEARK VETERINARY CLINIC
The Ark’s Pawprint at the Top of Search

A well-executed, data-driven campaign that consistently optimised through SQRs, A/B testing, 
and negatives. The team delivered tangible monthly milestones, increasing both commercial 
and advertising metrics. Their visibility grew, costs were reduced, and they clearly connected 

more pet owners with the clinic, proving that ads drove real and measurable growth.

BEST USE OF SEARCH – 
B2C (PPC)
SILVER

MAGNA GLOBAL & JUMEIRAH
Breaking Seasonality

We thought this to be a highly strategic and data-driven approach, marked by clear goals, 
clever segmentation, and smart use of BigQuery and demand data to ensure every ad dollar 
was maximised. Bookings and revenue nearly doubled against target. With transparent KPIs 

and strong evidence of business-level impact, the results were truly outstanding.

BEST USE OF SEARCH – 
HEALTH

WINNER

SEO SHERPA & ESTENARH
Optimised for Wellbeing

A highly detailed, culturally sensitive SEO campaign with a clear strategy and strong 
implementation. Prioritising Arabic-first content and creatively approaching mental health 
topics, the team exceeded all major KPIs. Smart funnel sequencing, creative link-building, 

and glossary hubs made the site stand out and delivered excellent results.

BEST USE OF SEARCH – 
AUTOMOTIVE
WINNER

ASSEMBLY MENA & BYD UAE
The Underdog Changing Perceptions

This standout initiative showcased a sophisticated, fully integrated approach to SEO and UX in the 
UAE’s automotive market. With ambitious objectives aimed at shifting perception and driving lead 
generation, it combined detailed persona targeting, innovative tools like calculators and FAQ-led 
hubs, and premium, user-focused design. A true benchmark in integrated SEO and UX strategy.

BEST USE OF SEARCH – 
REAL ESTATE & PROPERTY

WINNER

ASSEMBLY MENA & EMAAR PROPERTIES
A Hybrid Organic Strategy for the Generative Search Era

The team delivered a well-executed, insight-led campaign that showed strong alignment 
between strategic intent and measurable outcomes. They clearly identified their target 
audiences and took a creative, hybrid approach by leveraging both search and AI/LLM 
channels. Despite facing development delays and limited resources, they demonstrated 
resilience and adaptability, achieving notable growth in traffic and leads which highlighted 
their careful planning, willingness to experiment, and strong problem-solving capabilities.

BEST USE OF SEARCH – 
REAL ESTATE & PROPERTY

SILVER

SEO SHERPA & BLOOM
Results in Bloom

This was a comprehensive, well-integrated campaign backed by strong context 
and compelling storytelling. The team effectively implemented technical, content, 
and link-building strategies while navigating and overcoming typical industry hurdles.

BEST USE OF SEARCH – 
FMCG

WINNER

WAYVE MEDIA AGENCY & CARREFOUR
Turning SEM into a Customer Acquisition Growth Engine

They demonstrated exceptional use of Performance Max for customer acquisition, strategically 
transitioning from a ROAS focus to a profit-driven, acquisition-first approach. The team delivered 

clear localisation, well-managed feeds and creatives, and strong data integration with profit-based 
bidding that all contributed to remarkable growth. The significant cost efficiency and substantial 

increase in conversions and value were particularly impressive given the constraints.

BEST USE OF SEARCH – 
FASHION
WINNER

CHAIN REACTION
Unlocking AI‑Driven Innovation in E‑Commerce

A well-executed, audience-focused campaign with strong storytelling and strategy. 
The team delivered an SEO-embedded website and content project with clear objectives, 

detailed audience insights, and Arabic-first prioritisation. Creative innovations, combined 
with smart PLP and collection strategies, demonstrated ingenuity. Their technical challenges 

were expertly resolved, and KPIs for traffic and rankings were exceeded, highlighting 
both effective planning and implementation.

BEST LOCAL 
CAMPAIGN (SEO)

WINNER

CHAIN REACTION & SAMSUNG PAKISTAN
Unstoppable Success

A robust and well-delivered SEO strategy that pushed beyond conventional tactics through 
innovative, creative thinking. The team surpassed clear traffic and ranking goals while skillfully 

working within strict brand guidelines. Their thoughtful integration of both traditional 
and AI-powered search approaches led to impressive, well-earned results.

BEST LOCAL 
CAMPAIGN (SEO)

SILVER

C2 COMMS & TAALEEM
Jumeira Baccalaureate School’s SEO Campaign

A solid local SEO campaign with a clear strategy and effective implementation. 
The team followed best practices, defined key personas, and overcame CMS 

limitations with bespoke solutions, driving strong increases in traffic and rankings. 
It showcased consistent, well-executed SEO work in a competitive space.

BEST LOCAL 
CAMPAIGN (PPC)

WINNER

HOME OF PERFORMANCE & PAPA JOHNS
UAE Win a Million AED Campaign Execution

They implemented a smart, well-structured approach that seamlessly integrated paid, organic, 
and first-party data to drive full-funnel performance. Their strong strategy and execution 
led to impressive gains in revenue, installs, new customer acquisition, and reactivation. 
Their creative behavioural tactics, such as gamified incentives, helped maximise AOV, 
while their clear understanding of the market enabled standout performance in the highly 
competitive quick-service food sector. They delivered excellent results across the board.

BEST LOW BUDGET 
CAMPAIGN (SEO)

WINNER

CHAIN REACTION & AYLA
Shining Through the Shadows

This was an exceptional achievement from Chain Reaction. Despite a regional conflict impacting 
tourism, they drove impressive growth through a highly creative AI-first approach, including a 
dedicated FAQ hub for Answer Engine Optimisation. By addressing real user concerns and building 

trust, the campaign positioned Ayla as a reliable source of truth. With a low monthly budget, 
it delivered remarkable ROI, demonstrating ingenuity, resilience, and strategic excellence.

BEST LOW BUDGET 
CAMPAIGN (PPC)

WINNER

CLOUDSTONS & MAYFAIR WRAPPING
From Start up to Market Leader on a Shoestring

An outstanding low-budget initiative that demonstrated clear spend management and a disciplined, 
full-funnel strategy. Strategic keyword targeting, competitor bidding, and conversion-optimised 
landing pages helped elevate a start-up to become one of Dubai’s top three wrapping companies. 

With significant conversion volume and revenue growth, this served as a prime example 
of a customer-focused strategy delivering lasting business impact.

BEST INTEGRATED 
CAMPAIGN
WINNER

TIDAL DIGITAL & DUBAI INTERNATIONAL BOAT SHOW
Deep Depths of Success

An incredibly well-executed, multi-channel campaign that seamlessly integrated digital and 
experiential marketing for a prestigious event. The team’s bold, targeted approach, including 
geo-fencing, AI-driven creative, and strategic learnings, helped smash KPIs, while also driving 

offline success. A true masterclass in omnichannel strategy, performance, and execution.

BEST INTEGRATED 
CAMPAIGN
SILVER

ACQUISIT & KERASTASE
Launching Gloss Absolu with Multi-Platform Campaigns and OOH Activations

This was a bold, well-orchestrated luxury beauty launch across online and offline channels. 
They demonstrated an outstanding full-funnel campaign that seamlessly connected upper-funnel 
brand awareness with performance marketing. Their cross-channel execution, supported by 

smart measurement, helped to deliver exceptional results, exceeding targets and driving 
strong Gen Z consideration and site traffic.

MOST INNOVATIVE 
CAMPAIGN
WINNER

CHAIN REACTION
Unlocking AI‑Driven Innovation in E‑Commerce

An exceptional and innovative application of SEO that combined AI, technical expertise, and cultural 
adaptation. From AI-generated Smart Landing Pages to crawl-budget optimisations, schema 
for AI Overviews, and AR shopping features, this approach showcased genuine creativity within 

constraints. The team demonstrated how innovation can transform challenges into breakthroughs.

BEST SEO 
CAMPAIGN
WINNER

SEO SHERPA & VEHICLE REPORT
Driven by Data

This was an excellent approach with a smart strategy, precise targeting, and strong execution. 
Their clear optimisation, combined with mobile UX improvements, delivered outstanding 

results across sessions, leads, purchases, and revenue. A well-structured investment 
that translated directly into impeccable outcomes, proof of SEO done right.

BEST PPC 
CAMPAIGN
WINNER

CRÉO GLOBAL & MEYDAN FREE ZONE
From Intent to Incorporation – PPC Campaign

A sophisticated, attribution-first campaign with excellent clarity and budget transparency. 
CRM integration and GCLID tracking enabled optimisation on real business outcomes, while 
segmentation by vertical and funnel stage delivered precision targeting. Strong organisational 

alignment and a shift to value-based optimisation improved lead quality and efficiency, 
creating sustainable competitive advantage and standout results.

BEST PPC 
CAMPAIGN
SILVER

ASSEMBLY & MUMZWORLD & UNLOCKING PRODUCT
Level Efficiency with Tiered PMax Segmentation

They delivered groundbreaking PPC that turned the product feed into the core creative lever. 
By using FeedGen AI and Vertex AI for SKU optimisation, the team redefined creativity in PPC. 
The results are exceptional and speak for themselves. A smart, scalable, and truly innovative 

approach that proved efficiency and growth can go hand in hand.

BEST ARABIC 
SEO CAMPAIGN
WINNER

ASSEMBLY MENA & NICE ONE
Doubling Visibility, Shaping the Future of Search

A well-structured, best-practice approach that showed a clear understanding of their 
target audience. The Arabic-first strategy, backed by measurable goals, drove impressive 

gains across sessions, rankings, premium brands, and private labels. This excellent 
campaign showed ambition supported by robust evidence.

BEST ARABIC 
PPC CAMPAIGN
WINNER

CHAIN REACTION & MAESTRO PIZZA KSA
Peak Provoked Craving: Maestro’s Tastiest PPC

A brilliantly executed campaign with a clear, well-tested strategy that exceeded revenue targets 
while reducing COA. Strong multi-channel execution, geo-targeted restructuring, localised ad copy, 

and smart audience layering drove impressive revenue and ROAS. Focused on efficiency 
and client needs, this campaign combined unique ideas with tangible, measurable results.

BEST USE OF ARABIC 
IN CONTENT MARKETING

WINNER

CHAIN REACTION
Unlocking AI‑Driven Innovation in E‑Commerce

A culturally sensitive, Arabic-first strategy that went beyond simple PLP optimisation. Fixing 
harmful translations, building smart landing pages, and adding creative shopping features made 
the brand safer and more relevant for local users. The dual on-page and off-page approach 
delivered huge gains in Arabic traffic and established real trust and authority in the KSA market.

BEST USE OF CONTENT MARKETING 
(OTHER LANGUAGES)

WINNER

SEO SHERPA & YAS PARKS
Yas to Success!

A strong, well-executed content strategy that effectively leveraged a bilingual, topic-led 
architecture. Their clear gains in clicks, impressions, and ranking coverage were achieved, 
backed by technical rigour and valuable content. The blog pages showed high engagement 

which highlighted the tangible impact, an impressive campaign overall.

BEST USE OF PR IN A 
SEARCH CAMPAIGN

WINNER

SEO SHERPA & BLOOM
Results in Bloom

A standout, data-driven campaign that combined a strong concept, locally relevant 
storytelling, and rigorous research. The team delivered high-authority UAE coverage on an 

efficient budget, generating meaningful media coverage, backlinks, and clear KPI success. 
A PR campaign that truly delivered on its promise, impressive execution and results.

BEST USE OF SOCIAL MEDIA 
IN A SEARCH CAMPAIGN

WINNER

CHAIN REACTION & TOMMY HILFIGER
Conquering the Peak Season Power Play

With clear objectives and ambitious, quantifiable targets, this data-driven strategy 
leveraged GA4 insights to identify high-value products and guide audience segmentation. 
Through a multi-platform approach, it delivered a full-funnel experience. The challenges 

were clearly outlined, resulting in a comprehensive and highly strategic submission.

BEST USE OF DATA 
(SEO)

WINNER

CHAIN REACTION & AAWSAT
AAA Topicality

A strong media site SEO campaign with clear objectives and detailed 
implementation. The team overcame editorial restrictions with agility and 
incorporated creative elements like AI RSS feeds. The campaign delivered 

excellent results, exceeding traffic targets and demonstrating effective execution.

BEST USE OF DATA 
(PPC)

WINNER

CRÉO GLOBAL & MEYDAN FREE ZONE
Pipeline Propulsion – Use of Data (PPC) Campaign

A standout that combined a brilliant idea with a clear, well-tested strategy. Full budget 
transparency, weighted CPA linked to actual sales value, and a multi-channel approach delivered 
strong, sustained results across leads, incorporations, CPA, and CVR. It was more than just 
generating leads, this effort drove tangible sales with well-executed and impactful results.

BEST USE OF 
AI IN SEARCH
WINNER

ASSEMBLY MENA & HERTZ UAE
Empathy-Driven SEO, Fuelled by AI 

A standout application of AI in search, this campaign combined clear strategy, 
strong objectives, and credible AI tools with human-centric insights. Innovative 
use of proprietary technology, empathy mapping, and collaboration with Hertz’s 

support team created content deeply aligned with real user needs. The synergy of 
technical SEO, content strategy, UX, and AI delivered exceptional results. A forward-thinking, 

highly integrated approach that sets a new standard in AI-driven search strategy.

BEST USE OF 
AI IN PPC
WINNER

DIGITAL ROCKET IO & INITIATIVE MEDIA & E&
Ramadan Offers 2025

An innovative, AI-driven campaign that elevated performance beyond traditional 
platforms. By dynamically analysing millions of data points, targeting audiences based 

on real-time behavioural signals, auto-optimising creatives, and adjusting bids and 
budgets through predictive forecasting, the team maximised engagement and 

conversions. Strong efficiency was evident, with excellent cost per landing page 
results demonstrating both technical sophistication and tangible business impact.

BEST USE OF AI 
IN CONTENT
WINNER

CHAIN REACTION
Unlocking AI‑Driven Innovation in E‑Commerce

A comprehensive strategy for a large, complex site, executed with clarity and precision. 
The team showed a strong understanding of Arabic search dynamics and growth 
opportunities, leveraging AI-led tactics to drive momentum. They showed clear gains 

on high-value PLPs in KSA, impressive keyword ranking lifts, and detailed 
category-level execution that demonstrated both ambition and impact.

BEST SOFTWARE 
INNOVATION
WINNER

SEO SHERPA
Trifecta AI

Refreshingly innovative, they demonstrated a well-executed, internal-first strategy 
addressing key operational challenges across client acquisition, onboarding, and retention. 
The suite of tools is thoughtfully designed, aligned to specific pain points, and delivers 
tangible results. A standout example of multi-disciplinary SEO innovation, combining 

content, links, and technical optimisation into one cohesive AI-driven suite.

BEST PPC MANAGEMENT 
SOFTWARE SUITE

WINNER

OPTMYZR
Fueling PPC Efficiency Through AI Innovation

A robust, mature product that delivered measurable improvements in client 
productivity, revenue, and CTR. The team clearly addressed PPC automation 

and transparency challenges by presenting a comprehensive, integrated toolset 
supported by practical case studies. Transparent R&D investment and pricing further 

reinforced its credibility, marking it as an impressive leader in its field.

BEST SEARCH 
SOFTWARE TOOL

WINNER

REFFINE & JAGUAR LAND ROVER MENA
Reffine Insights Tool

They created an innovative tool with strong future potential. The Reffine Insights 
Tool addressed a critical gap in global SEO by providing geographically segmented, 
real-user data and turning it into a strategic advantage. By identifying local speed 
issues and benchmarking against competitors, it delivered measurable improvements 

in Core Web Vitals, rankings, and user experience, providing clear value for 
enterprise clients in mobile-first or variable-infrastructure regions.

BEST START-UP 
AGENCY

WINNER

CRÉO GLOBAL
An impressive agency demonstrating rapid growth and strong operational management, 
scaling to an increase in employees while maintaining a low turnover. Led by a clearly 
respected CEO, the agency has delivered clear client results, earned industry recognition, 

and successfully navigated operational challenges during rapid expansion. Recent 
case studies highlight consistent excellence, making this a standout agency.

BEST SMALL 
SEO AGENCY
WINNER

MARKETHINKERS
Markethinkers stood out for their consistent overachievement across clearly defined SMART 

objectives, demonstrating remarkable global growth and a seamless fusion of AI innovation with 
human editorial expertise. Their work showcased both measurable impact and creative excellence, 

while their pro bono initiatives reflect a deep sense of purpose within their agency culture. 
With a strong boutique positioning, AI-driven workflows, and impressive international reach, 
Markethinkers delivered innovative client solutions backed by tangible, data-driven results.

BEST LARGE 
SEO AGENCY
WINNER

SEO SHERPA
A professional agency demonstrating strong growth and the ability to overcome 

significant challenges. Their operational maturity stands out, with clear ownership, 
QA, and reporting driving consistency and client KPI success. Impressive client breadth 
and community leadership, with the employee advocacy program a welcome addition.

BEST SMALL 
PPC AGENCY
WINNER

MASAR LABS
Masar Labs exemplifies what a small PPC agency can achieve with expertise, agility, and innovation. 

Delivering outstanding ROAS, reduced CPAs, and measurable client growth, their integrated 
approach spans PPC, creative, SEO, and social, ensuring full-funnel impact. Transparency, strategic 

client partnerships, and strong team investment set them apart, proving that size is no barrier 
to competing with global agencies—even in a highly competitive, discount-driven market.

BEST LARGE 
PPC AGENCY
WINNER

HOME OF PERFORMANCE
A highly effective PPC agency that surpassed projected 2025 sales while maintaining strong client 
retention across its portfolio. This demonstrated precision, efficiency, and consistent value delivery. 

Their impressive results and sustained client trust highlighted both strategic execution and long-
term impact. A continued focus on retention and lasting partnerships remains a core strength.

BEST LARGE 
INTEGRATED AGENCY

WINNER

ASSEMBLY
Assembly’s transformation from a performance marketing shop to one of MENA’s 
most robust integrated growth partners is exceptional. Their innovative tools 
demonstrate forward-thinking, while their campaigns showcase clear multi- 
channel orchestration. With client wins, high staff retention, and YoY growth, 
their strategic maturity is evident, complemented by values-driven initiatives.
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