
BEST DIGITAL MARKETING 
CAMPAIGN – B2C
WINNER

EVOLUTED & SUPPLEMENT HUB

Supplementing Success, Sustaining Growth 

They demonstrated exceptional technical marketing execution, 
delivering impressive commercial results. Their ability to identify 
and resolve the headless architecture issue that was limiting mobile 
conversion highlighted their strong analytical and problem-solving 
capabilities. 

BEST LOW BUDGET CAMPAIGN 

WINNER

ROUTE AGENCY & DANCE CITY

Dance For All

This campaign masterfully combined a feel-good, human-centered 
approach with strategic precision, proving that cultural outreach 
can be optimised for maximum effect. They set clear objectives 
and executed in a way that fully leveraged Grant + PMax, delivering 
results that were outstanding across any budget and achieving 
best-in-class efficiency. 

BEST INTEGRATED CAMPAIGN 

WINNER

TRUNK & GREENE KING SPORT 

Hosting the Nation 

The creative idea of bringing people together around sport 
aligned perfectly with the brand, combining fun and effectiveness 
with both commercial impact and social appeal. The team 
demonstrated a clear understanding of the underlying strategy and 
insights, executing a platform that required a delicate approach 
with precision and care.

BEST PPC CAMPAIGN 

WINNER

HERD & PDH SPORTS

Smashing Revenue Targets for a Racket Sports Specialist

This was a truly impressive campaign that delivered transformative 
results for the client, achieving remarkable outcomes on a relatively 
small budget. We particularly loved the creative approach 
to research and targeting, as well as the impactful customer 
testimonial.

BEST SEO CAMPAIGN 

WINNER

GROWTHACK & PASSMEFAST

Fuelling Search Intent and  Accelerating Product Discovery

It was a well-structured SEO campaign that effectively reversed 
migration-related traffic losses, refocused the site around user 
intent, and delivered strong commercial outcomes. The execution 
was exceptionally thorough and truly outstanding. We were 
particularly impressed by their strategic use of Google reviews and 
the depth of their CTR analysis. 

BEST USE OF DATA 
& INSIGHTS
WINNER

CEDARWOOD DIGITAL & PATIENT CLAIM LINE

Data-Powered Excellence in Efficiency

They leveraged deep insights to drive commercial success in a 
sector constrained by Google restrictions. Particularly impressive 
was their creative approach to overcoming these challenges, using 
client case data to connect conversions with business objectives 
across campaign iterations. Their collaborative work with the 
business was exemplary.

BEST USE OF SOCIAL MEDIA 

WINNER

JAM & REALBUZZ

Running Against the Odds: Building a Movement 
from Zero on TikTok

A standout campaign that creatively leveraged real people and 
TikTok trends to tell an authentic and inspiring story. Their strategy 
was modern and smart and the results show the content truly 
resonated with the audience. They made the most of their budget 
and impressively didn’t let limitations hold them back.

BEST USE OF SOCIAL MEDIA 

SILVER

TRUNK & GREENE KING SPORT

Owning the Sports Feed

An impressive approach that paired outstanding creativity with 
a deep understanding of the target audience and their social 
behavior. This standout TikTok-led campaign featured a clear 
strategy, a strong editorial approach and search-aware execution. 
The results speak for themselves! 
 

BEST USE OF VIDEO 

WINNER

TRUNK & GREENE KING SPORT 

Owning the Sports Feed

A standout example of strategically using TikTok as a true editorial 
channel. The execution was slick, the creators were carefully 
selected and the metrics were highly impressive. It was particularly 
outstanding that these results were achieved without paid 
amplification. 

BEST PODCAST 

WINNER

SARAH KNIGHT

It’s Got Pockets

The concept was original, deeply human and rooted in genuine 
insight into an underserved audience. For a self-funded, single-
creator project, the execution was impressive, from the narrative 
structure to the distinctive tone and striking visual identity. It was 
refreshing to see a podcast with such good intentions achieve 
success.

BEST COLLABORATION WITH 
A CONTENT CREATOR
WINNER

TRUNK & GREENE KING SPORT

Owning the Sports Feed

An exciting collaboration that delivered strong organic results 
alongside impressive creativity. Achieving these outcomes without 
paid amplification is particularly noteworthy. They demonstrated a 
deep understanding of sports fans and how to create content that 
genuinely engages them.

BEST COLLABORATION 
WITH AN INFLUENCER
WINNER

VEGA & RANK INTERACTIVE

Strictly First to Market

With clear and well-considered execution, this was a standout 
collaboration demonstrating how influencer partnerships can drive 
significant digital performance. The seamless integration of PR, SEO, 
and influencer strategy into a single cohesive engine is masterful 
and the results speak for themselves across every metric.

BEST WEBSITE 

WINNER

PHARMACY2U

Digital Healthcare Platform 

Pharmacy2U demonstrated a highly ambitious project underpinned 
by strong technical innovation and a clear sense of purpose, 
supported by excellent early metrics. The platform unifies multiple 
healthcare services into a single, seamless experience, improving 
patient access, navigation and conversions. 

BEST ECOMMERCE 
WEBSITE
WINNER

AWARE DIGITAL & AUDIO-TECHNICA

Adobe Commerce re-build

They delivered an exceptional user experience, featuring a 
minimalist, clean design that felt both modern and professional. 
The UX and visual design work seamlessly together to support a 
clear eCommerce proposition. The inclusion of a compelling client 
testimonial further strengthened the entry. A standout winner in this 
strong category!

BEST ECOMMERCE 
WEBSITE
SILVER

HERD & PDH SPORTS

Game, Set, Match

They provided a clear and thoughtful articulation of their existing 
challenges and target audience. A standout element was their 
use of metrics, the performance data was strong and made a 
compelling case for the effectiveness of the website. The client 
testimonial was excellent, reflecting the significant improvements in 
performance.

BEST AI SOFTWARE SOLUTION 

WINNER

SALESFIRE

AI Connect

This was a clever and commercially relevant innovation, effectively 
addressing a genuine gap in the eCommerce lifecycle. Its USP is 
compelling, generating additional revenue from existing flows with 
zero disruption through AI-triggered signals. The revenue metrics 
were strong, transparent and supported by useful industry-by-
industry breakdowns, highlighting clear commercial impact.

BEST APP 

WINNER

APADMI & UNITE STUDENTS

The Unite Students App

Apadmi transformed an outdated app into a fresh, valuable 
product that made students’ transition to co-living and university 
life much easier. The use of measurable KPIs and client endorsement 
added credibility and demonstrated the project’s completeness. A 
strong example of how digital tools can positively impact everyday 
student life. 

BEST DIGITAL TOOL 
OR SOFTWARE
WINNER

TRUNK

CreatorAmp

Their work demonstrated an outstanding, highly commercial 
innovation with a clear purpose and proven real-world success. 
They delivered a simple, compelling narrative that resonates. 
CreatorAmp stands out by bridging the critical operational gap 
between influencer discovery, contracting, and measurable ROI, 
providing a solution that was both strategically and commercially 
transformative.

BEST DIGITAL MARKETING 
CAMPAIGN - RETAIL
WINNER

CONNECTIVE3 & BARKER AND STONEHOUSE

Overstock To Overachievement: 
Paid Media That Delivered Beyond Expectation

Connective3 delivered an exceptional, inventory-driven strategy 
that clearly demonstrated how media can relieve warehouse 
pressure. They set precise targets, aligned budgets to a defined 
stock-pressure challenge and applied rigorous evaluation 
throughout. The results were outstanding, materially surpassing the 
plan with transparent and thorough reporting.

BEST DIGITAL MARKETING 
CAMPAIGN – FINANCE
WINNER

CAPITA & DEPARTMENT FOR EDUCATION

Communicating about Teachers’ Pensions

They demonstrated exceptional strategic discipline and executional 
focus in one of the most challenging behavioural categories 
imaginable. Their case studies and research around pensions were 
particularly impressive. The results significantly outperformed 
benchmarks, showcasing the team’s ability to drive genuine 
behaviour change and deliver financial literacy impact at a 
national scale.

BEST DIGITAL MARKETING 
CAMPAIGN – TRAVEL/LEISURE
WINNER

VIVID EVERYWHERE & VISIT PEAK DISTRICT 
& DERBYSHIRE

Visit Derby: Summer is a Big Deal 

They presented a clear, well-structured campaign story with strong 
alignment between objectives, strategy, and execution. Their deep 
understanding of the target audience and carefully considered 
strategic choices contributed to their impressive results. 
 

BEST DIGITAL MARKETING 
CAMPAIGN – ENTERTAINMENT/SPORTS
WINNER

VEGA & RANK INTERACTIVE

Strictly First to Market

Vega’s reactive approach proved highly effective, as reflected in 
the campaign results achieved on a relatively low budget. This is a 
strong example of influencer-led digital PR and also demonstrates 
how betting brands can successfully engage with entertainment. 

BEST DIGITAL MARKETING 
CAMPAIGN – THIRD SECTOR
WINNER

TRUNK & FARESHARE

Fuller Lives

They delivered an outstanding demonstration of purpose-driven 
SEO within budget constraints, achieving measurable growth. 
Targets were clearly defined, technology was modern and the 
reporting was fully transparent. Their approach, which seamlessly 
combined fundraising and volunteer acquisition within a single 
creative system, showcased both strategic vision and operational 
excellence.

BEST DIGITAL MARKETING 
CAMPAIGN – PUBLIC SECTOR
WINNER

REPUBLIC OF MEDIA & TFGM

Tap to the Future

Their creativity and execution were above typical public sector 
standards. The strategy was thoughtful, modern and multi-
layered, showing a clear understanding of the challenge. The 
implementation was detailed, transparent and highly structured, 
resulting in a campaign that was both well-executed and genuinely 
impactful.

BEST DIGITAL MARKETING CAMPAIGN – 
HEALTH AND BEAUTY
WINNER

EVOLUTED & SUPPLEMENT HUB

Supplementing Success, Sustaining Growth 

This robust integrated campaign showcased a solid strategic 
foundation and excellent execution, with a methodical approach 
that delivered transformational results. The recoupling of the 
headless architecture is a major achievement, demonstrating deep 
technical capability.

BEST DIGITAL MARKETING 
CAMPAIGN - EDUCATION
WINNER

NCUK & WATERFALL AGENCY

Dare to Dream campaign

This was a sophisticated, insight-led rebranding and recruitment 
campaign that delivered genuine transformation for a global 
education brand. Their commitment to inclusivity, particularly 
through multilingual execution and culturally adaptive assets, set a 
strong benchmark in the sector. We especially valued their budget 
transparency, clear audience targeting, and robust outcomes, 
demonstrating both strategic excellence and measurable impact.

BEST DIGITAL MARKETING 
CAMPAIGN - EDUCATION
SILVER

WRAPPED & LEEDS BECKETT UNIVERSITY 
OBESITY INSTITUTE

Every Body Deserves Kindness

An exceptional, socially meaningful campaign that translated 
academic research into tangible real-world change. The 
combination of evidence-based design and heartfelt storytelling 
made it both credible and deeply human. The implementation was 
highly effective given the budget and sensitivity, delivering credible 
and impactful results.

BEST DIGITAL MARKETING 
CAMPAIGN - AUTOMOTIVE
WINNER

ESSENCEMEDIACOM NORTH & VERTU

Merging Lanes with Automotive Automation

We thought their innovative use of AI to drive efficiencies and 
prioritise resources was a smart approach in a complex migration, 
delivering results that exceeded the client’s expectations. 
Achieving growth during a volatile period while managing a massive 
consolidation is exceptional, making this a benchmark-setting 
campaign.

BEST DIGITAL MARKETING 
CAMPAIGN - REAL ESTATE
WINNER

THE BROADWAY BRADFORD

Bradford’s Largest Sensory Room

We loved the storytelling and impressive creativity. This solid, well-
crafted campaign delivered excellent execution and strong results. 
It’s a great example of how digital marketing can create real value 
for the community. Their performance was strong across all metrics 
and the campaign clearly enhanced the visitor experience.

BEST DIGITAL MARKETING 
CAMPAIGN - HOSPITALITY
WINNER

TRUNK & GREENE KING SPORT

Hosting the Nation

Delivering results that stood out in this category, the campaign 
showcased a clear and coherent through-line from objectives to 
activity to outcomes. Their strong behavioural insight with clever 
mechanics and outstanding execution made this campaign truly 
exceptional.

BEST DIGITAL MARKETING 
CAMPAIGN - HEALTHCARE
WINNER

CONNECTIVE3 & ALIVECOR

Heartbeat of Success: Driving Growth 
in a Restricted Health Category

A campaign that was expertly tailored to the complex landscape 
of healthcare marketing. The team’s compliance-first approach, 
combined with behavioral science insights and culturally relevant 
creatives, allowed them to effectively reach both mature and 
emerging markets. The outstanding ROAS reflects the agency’s 
precise and effective audience targeting.

BEST DIGITAL MARKETING 
CAMPAIGN - HOME & GARDEN
WINNER

CEDARWOOD DIGITAL & JF TIMBER

Turning Structural Challenges into 152% PPC Growth

Their approach was rigorous and thoughtful, demonstrating a 
clear understanding of the commercial challenge at hand. The 
campaign showcased solid PPC craft, turning structural limitations 
into meaningful gains and delivering impressive growth. It was a 
strong, performance-led campaign with a clear focus on driving 
commercial outcomes.

BEST DIGITAL MARKETING CAMPAIGN - 
PROPERTY & CONSTRUCTION
WINNER

BONDED & THE ARCH COMPANY

Tenfold Transformation

This was a sophisticated transformation project marked by clear, 
well-defined objectives, strong data utilisation and seamless CRM 
integration. It was a powerful, performance-driven paid search 
case with genuinely impressive results and a compelling story of true 
business transformation, making it a standout winner. 

BEST DIGITAL MARKETING 
CAMPAIGN - FMCG
WINNER

CEDARWOOD DIGITAL & VAPE SUPERSTORE

Using Data To Drive Success In A Competitive Vertical

Their understanding of the target audience was particularly 
impressive. They clearly identified who needed to be influenced 
and tailored messaging and channels in a considered, robust way. 
The results were outstanding and the strategy was well aligned with 
the client’s reputational needs. The powerful client testimonial really 
stood out.

BEST DIGITAL MARKETING 
CAMPAIGN – B2B
WINNER

ASCENSOR & YESSS ELECTRICAL

We thought the campaign demonstrated a deep understanding 
of both the customer and the business’s needs. It was a very strong 
integrated approach across SEO, PPC and CRO, underpinned by 
clear commercial thinking. Cutting PPC spend while simultaneously 
growing revenue is a standout achievement.

2026 JUDGES COMMENTS
BEST CHARITABLE/CORPORATE 
SOCIAL RESPONSIBILITY AWARD
WINNER

TRUNK & BUSINESS BEATS CANCER MANCHESTER

We Mean Business 

Their deep commitment to the cause and the quality of execution 
were highly impressive. The impact and research on individuals were 
outstanding, and the combination of creativity, leadership and 
staff participation makes this a truly compelling and authentic CSR 
programme. 

BEST INCLUSION & DIVERSITY INITIATIVE 

WINNER

THE BROADWAY BRADFORD

From Shopping Centre to Community Hub

They showcased a deeply embedded inclusion and diversity culture, 
designed to transform the shopping centre into a community-
focused, accessible and welcoming space. The campaign was highly 
positive, clearly well thought-through and thoughtfully executed. 
 
 

BEST AGENCY CULTURE 

WINNER

OUTRANK 

Ctrl+Alt+Culture: Reprogramming 
the Workplace at Outrank

This agency demonstrates significant investment in its people and 
robust development frameworks. It’s clear that their culture-driven 
approach has had a substantial impact on retention, performance 
and community engagement. We particularly enjoyed their strong 
focus on education and wellbeing. 

DIGITAL FREELANCER OF THE YEAR 

WINNER

ANDY FROBISHER SEO

A standout freelancer, demonstrating exceptional technical 
expertise, commercial impact and sector contribution. What really 
stands out is not just the challenges they faced but how they 
responded, showcasing their professionalism and resilience. Their 
recent work highlights a broad and highly credible skill set.

EMERGING TALENT AWARD 

WINNER

PIPPA GILROY

Bonded Agency

It’s clear they are a future star, demonstrating an exceptional work 
ethic. They delivered tangible client impact and strong creative 
contributions within a short timeframe. Their proactive output adds 
value well beyond their role, and it’s inspiring to see them embrace 
learning and new challenges while applying their skills to achieve 
meaningful results. 

NEW AGENCY TO WATCH 

WINNER

DEVIATION

The Search Everywhere Agency

Their impressive case study provides clear proof of their approach 
and landing recognisable clients so early demonstrates real traction. 
This is a strong work example, rich in useful underlying detail. Their 
confidence in themselves serves as a powerful driver for their 
business. 

NEW AGENCY TO WATCH 

SILVER

E.S COLLECTIVE

 

A strong first year with an impressive client roster for an early-
stage agency. They demonstrate clear purpose and notable revenue 
growth. A compelling story overall and we look forward to seeing 
what they achieve next. 

BEST B-CORP AGENCY 
OF THE YEAR
WINNER

CLICKY

This agency exemplifies a workplace where people genuinely choose 
to stay, reflecting a healthy and supportive culture. Their wide range 
of thoughtful employee benefits and community-focused initiatives 
sets a positive benchmark for the industry. 
 
 

DIGITAL MARKETING IN-HOUSE 
TEAM OF THE YEAR
WINNER

NCUK 

Marketing Team

The team exemplifies strategic clarity and collaborative excellence, 
growing sustainably from a small regional function into a high-
performing global digital unit. Their rebrand, international 
campaigns and recruitment achievements showcase creativity, 
measurable impact and operational excellence, demonstrating their 
ability to deliver transformative results at scale.

SEARCH AGENCY 
OF THE YEAR
WINNER

CEDARWOOD DIGITAL

They delivered excellent work and made strong contributions, 
achieving solid business objectives with impressive outcomes. We 
particularly appreciated the environmental focus and the emphasis 
on staff wellbeing. Their commercial discipline and scalability are 
outstanding, especially for a smaller agency. 

INTEGRATED SEARCH 
AGENCY OF THE YEAR
WINNER

CEDARWOOD DIGITAL

Cedarwood’s culture and community impact are impressive, 
with authenticity clearly evident. They prioritise a people-first 
environment through regular training, internal values initiatives, 
and morale-boosting socials, all of which reflect a tight-knit and 
motivated team.

INTEGRATED SEARCH 
AGENCY OF THE YEAR
SILVER

IMPRESSION

Impression’s work demonstrates quiet confidence, technical rigor, 
strong management and ambition. We particularly appreciated 
their attention to customer experience. Their thoughtful staff 
benefits and impressive client wins further reflect the agency’s 
capability and commitment to excellence.

BEST SMALL DIGITAL 
AGENCY OF THE YEAR
WINNER

CEDARWOOD DIGITAL

 

Their strong client results and impressive staff retention speak 
volumes for the agency and makes them a standout winner. The 
level of margin and growth highlights not only strong demand but 
also operational efficiency, effective pricing control and excellent 
client value delivery. 

BEST SMALL DIGITAL 
AGENCY OF THE YEAR
SILVER

PHANTOM DIGITAL

We were impressed by their achievements, particularly for such 
a small and young agency. They demonstrated strong growth, 
impactful client work and a clear positioning centred on accessible, 
AI-driven solutions for SMEs. Their community involvement also truly 
stood out to us. 

BEST MEDIUM DIGITAL 
AGENCY OF THE YEAR
WINNER

BONDED AGENCY

They delivered strong work examples and notable client results, 
supported by a genuinely compelling culture story. Their impressively 
low turnover reflects a healthy, motivated team, while several 
high-impact case studies across sectors demonstrate breadth 
and capability. Their strong community and CSR footprint further 
reinforces an agency driven by both performance and purpose.

BEST MEDIUM DIGITAL 
AGENCY OF THE YEAR
SILVER

VEGA

Their year-on-year revenue growth was remarkable, with profit 
performance that reflects disciplined and mature financial control. 
They showcased exceptional client retention, reinforced by powerful 
testimonials from senior stakeholders, which speaks to the depth 
of trust they’ve built. They exemplified outstanding leadership, 
commercial maturity and a compelling employer brand.

BEST LARGE DIGITAL 
AGENCY OF THE YEAR
WINNER

IMPRESSION

With impeccable technical execution and notable conversion gains 
delivered with minimal waste, this agency demonstrated strong 
craftsmanship across SEO and PR. Their case studies effectively 
balance creative excellence with the ability to manage large-scale, 
complex campaigns reliably and consistently. Underpinned by a 
compelling culture narrative, their ability to sustain exceptionally 
high retention while scaling is impressive.

BEST LARGE DIGITAL 
AGENCY OF THE YEAR
SILVER

APADMI

Experts in everything mobile

Apadmi demonstrates outstanding commercial momentum and 
strong people metrics, supported by credible evidence of a positive 
culture. Their mature operating model is clear and work examples 
are consistently strong. Technically sophisticated, they have a 
proven delivery model and serve a broad enterprise client base.
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