
MOST INNOVATIVE CAMPAIGN 
(SEO): LARGE 

— WINNER —

Refyne Agency & Bahne
Doing a SEO Heist to Rank Fast for Any Seasonal Peak

A standout campaign for the creativity with data and innovative use of advanced modelling, 
delivering exceptional results despite budget limitations. By leveraging multivariate regression 

in a smart, resourceful way, the team gained a clear competitive advantage against much larger 
industry players, a truly impressive achievement.

MOST INNOVATIVE CAMPAIGN 
(PPC): SMALL 

— WINNER —

JudeLuxe & UK Soccer Shop
From Chaos to Control Across 5M SKUs

An impressive project delivering scale and performance uplift, winning client 
confidence and positioning PPC as a key business driver, with responsiveness 

that shows deep understanding of the client.

MOST INNOVATIVE CAMPAIGN 
(PPC): LARGE 

— WINNER —

Precis & Homeroom
From ROAS to Real Profit: Automating for Net Profit Growth

Superb use of data to dynamically adjust bids based on live profitability, leveraging 
proprietary modelling to drive strong results. The approach also enabled smarter 

budget negotiations, highlighting both innovation and measurable impact.

BEST GLOBAL SEO 
CAMPAIGN: SMALL 
— WINNER —

Re:signal & ASICS
On the Right Track: Running Towards Excellence

A well-structured and insightful campaign. The clear process, strong data visuals, and seamless 
collaboration between content and technical SEO stood out. Delivering impactful results across 

eight markets shows impressive strategic thinking and execution, a truly deserving winner.

BEST GLOBAL SEO 
CAMPAIGN: LARGE 
— WINNER —

MRS Digital & LV=
A Winning Policy

A well-planned and executed campaign that focused on quality over quantity, streamlining content, 
tailoring messaging, and delivering maximum impact with fewer, more targeted keywords.

BEST GLOBAL SEO 
CAMPAIGN: LARGE 

— silver —

Chain Reaction
Driving Modern eCommerce SEO with AI and Innovation

A comprehensive campaign that combined AI clustering with human-in-the-loop review to build a 
full organic presence demonstrating scale, deep localisation, innovation, and tangible results.

BEST USE OF CONTENT  
MARKETING: SMALL 

— silver —

AEK Media & CDLA
You Have The Right to Remain Viral

An outstanding content-led campaign that leveraged expert authority 
and smart distribution to deliver major gains in visibility, featured snippets, 
and organic leads. With a broad, strategic approach to content marketing, 

it achieved impressive results and set a standout example in the space.

BEST USE OF CONTENT 
MARKETING: LARGE 

— WINNER —

Web2Media & Bjarne Nielsen
Leading The Charge In The EV-Marked

A pioneering, insight-led campaign leveraging the custom “Search Demand Overview”  
to identify trends, solve industry challenges, and exceed ambitious goals, 

while creating strong synergy across Google Search and YouTube.

BEST USE OF PR IN A 
SEARCH CAMPAIGN: SMALL 

— WINNER —

Vroom Digital & EPIC The Irish Emigration Museum
The Love Story Before ‘Love Story’: Driving Links Through PR & Storytelling
An outstanding campaign that creatively leveraged a major cultural moment, 
driving impressive YoY increase in ticket sales and demonstrating the clear 

commercial impact of well-defined goals, strategy, and execution.

BEST USE OF DATA 
(SEO): SMALL 

— WINNER —

Semguru & Lou
Innovative use of data SEO in Fashion industry

A strong all-round campaign that delivered impressive eCommerce growth 
from almost zero non-brand traffic. By using AI and data to uncover niche 
opportunities, the team drove significant increases in rankings, traffic, and 

engagement, achieving outstanding results with limited resources.

BEST USE OF DATA 
(SEO): LARGE 

— WINNER —

Follo & Decathlon
Scaling Filtered Listing Pages Across Europe

This campaign showcased true large-scale, data-led SEO excellence. We were impressed 
by the innovative Python-based automation, creative use of programmatic SEO, and the ability 

to handle complex technical challenges at scale. With clear objectives, measurable KPIs, 
and outstanding results, it stood out as a fantastic, well-executed campaign.

BEST USE OF DATA 
(PPC): SMALL 

— WINNER —

Up Blue & karpiowegraty.pl
Performance Max Campaigns

An enterprise-grade AI search solution delivering strong results, combining 
comprehensive features such as monitoring, workflow automation, and strategic 
insights to enhance visibility, brand control, and overall search performance.

BEST CANADIAN 
PPC CAMPAIGN 

— WINNER —

TELUS ONEsearch
High Stakes PureFibre Internet SEM Campaign

An outstanding campaign that expertly executed an impressive paid strategy, leveraging 
brand personas for precise targeting. Strategically disciplined and highly efficient, Telus 
has achieved results-driven outcomes, a truly credible and award-winning campaign.

BEST CANADIAN 
PPC CAMPAIGN  
— silver —

Porter Novelli Canada & STIHL Canada
Power Tools For All Your Needs

A fantastic campaign showcasing a well-orchestrated full-funnel strategy. With a holistic approach 
integrating Paid, Organic, and loyalty, it delivered outstanding results that far exceeded targets.

BEST US 
SEO CAMPAIGN 

— WINNER —

Exposure Ninja & DSLD Mortgage
Local to National SEO Strategy That Outranked the Banks

This is a complex campaign in a highly competitive sector that delivered incredible results 
through a clear, multi-touch strategy, with strong SEO technical innovation, and close 
collaboration with the business side. A brilliantly executed and truly impressive campaign.

BEST APAC 
SEO CAMPAIGN 

— WINNER —

Pathfinder Marketing & Little Shop of Happiness
From Side Hustle to Gift Hamper Powerhouse

Congratulations to Pathfinder on achieving their objectives and helping to rebuild this brand, 
despite all constraints. This is great work and really clever importing stuff from the sister brand 

to build out product pages. They provided, clear objectives, modest budget and outstanding results; 
which was excellent example of agile SEO execution. This is a fantastic and inspiring case 

of how to maximise the outcome with tight deadlines and budget restrictions.

BEST APAC 
PPC CAMPAIGN 

— WINNER —

Crystal Marketing & FinanceEzi
Google AdWords Campaign

Crystal Marketing has provided an exceptional campaign that showcases 
not only technical precision but also a creative approach to solving complex 
challenges. The campaign’s results far exceeded expectations, reflecting 
a deep understanding of the target audience and highly effective execution.

BEST UK 
SEO CAMPAIGN 

— WINNER —

Wolfgang Digital & Jameson UK
Out with the Old Fashioned. In with New SEO.

A forward-thinking campaign that tackled complex international SEO challenges with AI-driven 
insights, creative schema, and cultural hubs, delivering standout results and a unique client voice.

BEST EUROPEAN 
SEO CAMPAIGN 

— WINNER —

Follo & Decathlon
Scaling Filtered Listing Pages Across Europe

An impressive and innovative project. Follo have tackled a complex challenge 
with smart automation, unlocking millions of new search opportunities at scale. 

The filter-to-keyword logic and collaborative local execution were standout 
elements, making this a truly exceptional achievement.

BEST EUROPEAN 
SEO CAMPAIGN 
— silver —

Re:signal & ASICS
On the Right Track: Running Towards Excellence

A remarkable achievement demonstrating consistency across content, technical SEO, 
and localisation at scale. Overcoming CMS challenges, resolving indexation issues, and driving 

impressive international growth for a large corporate client is no small feat, they have managed 
to exceed targets and deliver outstanding revenue-focused results.

BEST EUROPEAN 
PPC CAMPAIGN 
— silver —

Somebody Digital & UpCloud
Delivering Customer Conversion & Volume

A highly impressive PPC campaign that delivered strong results under client pressure, using clear 
analysis, data-driven insights, and smart solutions to excel in a complex, competitive market.

BEST USE OF PR IN A 
SEARCH CAMPAIGN: LARGE 

— WINNER —

Impression & The Cornish Company
Scone Viral - Disrupting the UK’s Christmas Dinner

A creative, culturally insightful campaign that drove national buzz, sold-out stock in 48 
hours, and built strong media coverage, backed by clear metrics and robust testing.

BEST USE OF SOCIAL MEDIA IN 
A SEARCH CAMPAIGN: SMALL 

— WINNER —

Deviation & BullyBillows
A ‘Search Everywhere®’ Strategy to Develop ‘Brand’ Search

A brilliantly creative and strategic campaign. Using TikTok as a discovery engine and Google as 
the conversion layer was inspired, and their search-informed creator briefs built powerful synergy 
between content and conversion. Smart repurposing, upskilling, and intent-focused strategy drove 

impressive results. This is an outstanding achievement.

BEST USE OF SOCIAL MEDIA IN 
A SEARCH CAMPAIGN: LARGE 

— WINNER —

iProspect & Arla Foods
When Demand Drops, We Generate It Ourselves

A strong, innovative campaign that turned challenges into opportunities. 
Smart trend monitoring, demand creation, and clear SMART goals drove 
impressive uplift, an excellent example of strategic creativity in action.

BEST USE OF DATA 
(PPC): SMALL 

— silver —

JudeLuxe & UK Soccer Shop
From Chaos to Control Across 5M SKUs

JudeLuxe showcases a disciplined approach, with consolidation, restructuring of multiple 
campaigns, and a move to POAS, resulting in strong performance and impressive results.

BEST USE OF DATA 
(PPC): LARGE 

— WINNER —

Refyne Agency & BESTSELLER
Redefining eCom PPC with Predictive Returns Precision at Global Scale

A world-class campaign that showcases how advanced data and technology can deliver 
a transformative impact. Technically ambitious and commercially powerful, this campaign 

tackles a global fashion e-commerce challenge and achieved outstanding results.

BEST CANADIAN 
SEO CAMPAIGN 

— WINNER —

Exposure Ninja & The Ordinary
395% ROI: Science-Backed Skincare, SEO-Backed Results

A truly standout campaign that redefined SEO as a growth engine. By fusing customer psychology 
with innovative, AI-driven optimisation, the team delivered a remarkable ROI while navigating strict 
brand and legal constraints with creativity and agility. This is a benchmark example of how smart, 

future-focused SEO can drive both traffic and significant revenue impact.

BEST US 
PPC CAMPAIGN 

— WINNER —

Exposure Ninja & DSLD Mortgage
PPC That Beat the Banks: 9,500+ Mortgage Leads in 12 Months

A perfectly executed campaign in a highly competitive market, with clear 
planning, smart borrower segmentation, strong PPC-CRM integration, 
and continuous CRO focus that drove real conversion improvements.

BEST MENA 
SEO CAMPAIGN 

— WINNER —

Discovering Authority
Aawsat’s AI-Led SEO Revolution

We were impressed with the exceptional execution and clear strategy of this campaign, 
combining innovative AI-driven solutions, SEO integration, and client education to deliver 

outstanding, quantifiable results. With a low budget, the team achieved remarkable growth, 
and their targeted optimisation, data-led approach, and comprehensive workflows 

set a benchmark for effective, sustainable performance.

BEST MENA 
PPC CAMPAIGN 

— WINNER —

Chain Reaction & Tommy Hilfiger
Conquering the Peak Season Power Play

An impressive MENA-specific PPC campaign that exceeded all KPIs, built on strong data 
and customer insight, with precise full-funnel execution across search and social.

BEST UK 
SEO CAMPAIGN 
— silver —

MRS Digital & LV=
A Winning Policy

MRS Digital delivered a highly professional SEO campaign, using semantic clustering, 
smart prioritisation, and paid search insights to reclaim competitive visibility and achieve 

page-one rankings despite compliance and organisational challenges.

BEST UK 
PPC CAMPAIGN 

— WINNER —

Exposure Ninja & Age Care Bathrooms
From Stagnation to Scale with AI-Powered PPC

A standout campaign that blended AI-driven innovation with human insight, leveraging 
full-funnel CRO, segmented nurturing, and thoughtful touchpoints throughout the 
journey. It delivered strong results while combining precision, empathy, and creativity.

BEST UK 
PPC CAMPAIGN 
— silver —

Hallam & Workbooks
The No BS CRM

A brilliantly disruptive campaign that combined smart audience segmentation 
with a diverse mix of channels and approaches. It enabled Workbooks to punch 
far above its weight, standing out in a market dominated by global CRM giants.

BEST USE OF 
AI IN CONTENT 

— WINNER —

Follo & HG
Sweeping the SERPs - How HG Leveraged AI & Automation to Clean out Competitors

An exceptionally well-crafted campaign that showcased innovative AI use on a limited budget. 
The clear problem-based SEO strategy, detailed step-by-step walkthrough, and strong 
technical depth, from scraping to clustering and automation, stood out, with powerful 

results that reflected their meticulous planning and execution.

BEST SOFTWARE 
INNOVATION 

— WINNER —

Adthena’s Ask Arlo
AI-Powered insights to optimize search campaigns

An intuitive conversational AI that turns complex search data into actionable insights. 
Seamlessly integrated with existing workflows, it empowers marketers to optimise 
Google Ads, streamline bidding, and overcome key search marketing bottlenecks.

BEST SOFTWARE 
INNOVATION 

— silver —

TrueClicks MCP
The free AI-powered PPC workflow enabler

An innovative and unique application of LLMs with live Google Ads data. The combination 
of solid technical execution, strong user experience, and thoughtful distribution makes 

this a highly useful and impactful solution for marketers.

BEST GLOBAL SEO 
SOFTWARE SUITE 
— winner —

GDdash by NewzDash
GDdash by NewzDash have provided an innovative and cost-efficient solution 

with a clear breakdown of features, USPs, and benefits. The tools effectively solve 
real problems, save time, and offer intuitive visualisations, a brilliant resource 

for the next wave of SEOs and Digital PR professionals.

BEST AI SEARCH 
SOFTWARE SOLUTION 

— WINNER —

Search Atlas
OTTO

A scalable, end-to-end AI search solution with strong validation, measurable 
impact, and genuine automation that drives SEO and PPC performance.

BEST GLOBAL PPC 
MANAGEMENT SOFTWARE SUITE 

— WINNER —

Optmyzr
Fueling PPC Efficiency Through AI Innovation

A highly innovative software suite showcasing AI-driven features across 
multiple platforms. Strong positioning, unique tools like the Cross-Channel 

PPC Investigator, and clear visuals made the software’s impact and versatility 
easy to understand, an impressive and forward-thinking submission.

BEST GLOBAL SEARCH 
SOFTWARE TOOL 
— WINNER —

TrueClicks
Never miss an issue or opportunity again

Unique opinionated scoring gives clear direction, prevents wasted spend, and solves 
real PPC pain points with excellent workflow integration and strong customer validation.

BEST GLOBAL 
IN-HOUSE TEAM 
— WINNER —

TELUS ONEsearch
Optimizing campaigns, transforming company culture

TELUS ONEsearch demonstrates enterprise-scale transformation 
through in-housing search, unifying teams, and prioritising shared KPIs, 

supported by strong cultural buy-in and thought leadership.

BEST GLOBAL 
IN-HOUSE TEAM 
— WINNER —

Morningstar Sleeps
Boosting revenue while lowering returns through data-driven insights

A high-performing in-house team delivering agile, innovative, and effective 
strategies. Their customer-first, data-led approach drove strong commercial 

impact and improved customer experience.

BEST USE OF SEARCH 
RETAIL / ECOMMERCE (SEO): SMALL 

— WINNER —

Botpresso & Aramya
Stitching Success with 1108% ROI in 5 Months

An impressive campaign delivering exceptional ROI despite budget and technical constraints. 
Strong crawlability fixes, smart internal linking, and inclusive plus-size targeting drove outstanding 

results in a short timeframe. A remarkable achievement from Botpresso.

BEST USE OF SEARCH 
RETAIL / ECOMMERCE (SEO): SMALL 

— SILVER —

Somebody Digital & Transcend CPAP
Micro Focus on Macro Gains

An outstanding achievement in a highly competitive, regulated space. Clear strategy, 
smart UI/UX improvements, and strong CRO drove results well above target, surpassing revenue 

and conversion goals while future-proofing for AI. A thoroughly impressive campaign.

BEST USE OF SEARCH 
RETAIL / ECOMMERCE (SEO): LARGE 

— WINNER —

Wolfgang Digital & Millies
Beauty and the Budget

This was a smart, well-structured campaign that balanced AI-driven efficiency 
with human expertise, ensuring authenticity and responsibility in SEO. The integration 
of in-store experts, cross-channel leverage, and clear execution-to-results alignment 

delivered strong business impact and measurable performance. Well done!

BEST USE OF SEARCH 
FINANCE (SEO): SMALL 

— SILVER —

Clearwater Agency & Guardian Gold
The Midas Touch

Clearwater Agency’s campaign combined SEO, CRO, and technical 
optimisation to deliver exceptional revenue and increase in organic sales, 

showcasing strategic excellence and measurable impact.

BEST USE OF SEARCH 
FINANCE (SEO): LARGE 

— WINNER —

Wolfgang Digital & Zurich Ireland
Bot to the Future: AI’s Impact on Pensions

A brilliant, strategically driven campaign that combined innovative data use and 
persona targeting with a smart multi-channel approach. Delivering impressive 

business impact and exceptional results on a lean budget.

BEST USE OF SEARCH 
FINANCE (PPC): SMALL 

— WINNER —

Aperitif & Leaselab
Precision Paid Search That Scaled Smarter

This was a solid campaign that delivered strong CPL reduction and lead growth, showing 
effective execution. Aperitif provided exceptionally clear objectives aligned to strict budget 
targets. With a smart long-tail audience strategy with creative granularity. Congratulations!

BEST USE OF SEARCH 
FINANCE (PPC): LARGE 

— WINNER —

Exposure Ninja & DSLD Mortgage
PPC That Beat the Banks: 9,500+ Mortgage Leads in 12 Months

An excellent, data-driven campaign that combined a rich mix of approaches 
seamlessly. With strong strategy, precise targeting, and flawless execution, 

it delivered outstanding results and set a high benchmark for excellence.

BEST USE OF SEARCH 
TRAVEL / LEISURE (SEO): SMALL 

— WINNER —

Midero S.A. & The “Wieliczka” Salt Mine
“SEO true story: Deep dive with Wieliczka Salt Mine”

A bold, conversion-focused SEO strategy that prioritised quality over vanity 
traffic, using technical expertise, content pruning, and AI-powered tracking to drive 

impressive increase in organic revenue and stronger engagement.

BEST USE OF SEARCH 
TRAVEL / LEISURE (SEO): LARGE 

— WINNER —

Prosperity Media & GO Rentals
Fueling EEAT with Empathy

A comprehensive, data-driven SEO campaign combining technical excellence 
with targeted, empathy-driven content. Clear goal-setting, detailed briefs, and strong 

audience analysis delivered measurable ROI and impressive results. 

BEST USE OF SEARCH 
TRAVEL / LEISURE (SEO): LARGE 

— SILVER —

Peak Ace & TUI
Dominating Digital Newsrooms with Data (Storytelling)

A highly impressive campaign combining technical SEO, content marketing, and PR 
for a global travel brand. Clear objectives, well-defined budget, and outstanding 
execution drove large-scale visibility and engagement, achieving massive results.

BEST USE OF SEARCH 
TRAVEL / LEISURE (PPC): SMALL 

— WINNER —

TIDAL Digital & Dubai International Boat Show
Anchored in Excellence

A bold and brilliantly executed campaign that combined sharp persona targeting with creative 
implementation. Delivering exceptional results both online and offline, it exceeded ambitious 

KPIs within a short, critical window, showcasing impressive precision and impact.

BEST USE OF SEARCH 
TRAVEL / LEISURE (PPC): LARGE 

— WINNER —

Wolfgang Digital & Trinity College Dublin
The Golden Ticket

A strong, well-executed campaign demonstrating smart strategy and creative targeting 
on a small budget. Impressive planning, detailed challenge resolution, and excellent visuals 

drove remarkable results for a niche travel experience, outperforming competitors.

BEST USE OF SEARCH 
GAMING: LARGE 
— WINNER —

Easygo & Stake.com
Total iGaming SEO Domination

A compelling, methodical, and truly innovative campaign. The combination of GROQ 
querying, ambassador-led PR, and a holistic SEO approach stood out, with clear industry 

firsts showcasing creative thinking. Strong implementation, standout tactics, 
and impressive results made this a winning campaign.

BEST USE OF SEARCH 
THIRD SECTOR / NOT FOR PROFIT: SMALL 

— WINNER —

Clearwater Agency & Royal Children’s Foundation
Raising Funds & Awareness

We were impressed with the clear and detailed target audience strategy, combined 
with creative and precise implementation, which delivered outstanding results across 
donations, organic traffic, and SEO rankings. The ambitious scope, effective use 
of resources, and transparent reporting make this entry a well-deserved winner.

BEST USE OF SEARCH 
THIRD SECTOR / NOT FOR PROFIT: LARGE 

— WINNER —

Push & Muslim Hands
Ramadan 2025 Campaign

With a robust strategy, smart and creative PPC execution, and record-breaking 
results achieved under strict constraints, this campaign is a standout example 

of sharp execution delivering measurable success and real client impact.

BEST USE OF SEARCH 
THIRD SECTOR / NOT FOR PROFIT: LARGE 

— SILVER —

Tomorrowmen & Seniorweb
Automated AI-workflow for transforming text-based tutorials to intuitive video explanations

Brilliant efficiency and a huge societal impact achieved on a minimal budget, this entry stands 
out as a remarkable example of scalable, impactful problem-solving in the non-profit sector.

BEST USE OF SEARCH 
B2B (SEO): SMALL 
— WINNER —

Quirky Digital & MaxContact Australia
Getting strategic with customer engagement intent

Quirky Digital provided a clear, focused campaign that smartly moved the client 
from branded reliance to high-intent, non-branded visibility. There was strong technical 

execution, targeted content, and local link building that delivered impressive results 
on a modest budget. The audience insight and innovative use of a point allocation 

matrix added real strength to an effective, well-rounded campaign.

BEST USE OF SEARCH 
B2B (SEO): LARGE 
— WINNER —

Megantic & Capital Equipment Hire
Scrubbing up Search to Drive Leads and Purchases

A strategically strong, high-performing campaign balancing technical SEO with commercial 
impact. Innovative solutions to platform limitations, clear audience targeting, and holistic 

execution drove impressive lead and sales growth, with ROI clearly demonstrated.

BEST USE OF SEARCH 
B2B (PPC): SMALL 
— WINNER —

TIDAL & British Fossils
Fossil Fuelled Growth

Tidal impressed with their clear, engaging storytelling that highlights how building from scratch 
and educating a non-digital client drove exceptional results and real business impact.

BEST USE OF SEARCH 
B2B (PPC): LARGE 
— WINNER —

Hallam & Fora
Redefining B2B Search in the Wake of a Rebrand

An expertly executed search campaign with clear KPIs, It demonstrates strong 
integration with broader brand activity, particularly DOOH, and provides 

a thorough breakdown of what drives the results.

BEST USE OF SEARCH 
B2B (PPC): LARGE 

— SILVER —

INTREN & GLS Hungary
Agile B2B Lead Generation in Rapidly Changing Market Conditions

A strategically delivered campaign that aligned with GLS’ overall goals, tackling business and 
channel challenges, delivering strong ROI, and excelling in a competitive market amid the merger.

BEST USE OF SEARCH 
B2C (SEO): SMALL 
— WINNER —

Re:signal & ASICS
On the Right Track: Running Towards Excellence

A globally scaled B2C SEO campaign with strong agency-client collaboration, deep 
SEO expertise, and outstanding business growth for ASICS across Europe. 

BEST USE OF SEARCH 
B2C (SEO): LARGE 
— WINNER —

Bord Gáis Energy
Power in Comparison: SEO That Converts at Scale

Bord Gais Energy achieved their objectives without any paid media spend and in a highly-regulated 
sector. This is great work for the client, the comparison sites are not easy. They achieved great 

results on limited budget. They managed to demonstrate well how SEO can be used to shift 
consumer behaviour, build trust, and drive commercial success within a regulated industry.

BEST USE OF SEARCH 
B2C (PPC): SMALL 
— WINNER —

Spicy Web & Ms Frankie
Table Filled, Glass Raised: Eventful PPC Success

This campaign shows how a small business can achieve an outsized impact with a tight, 
integrated approach. By transforming authentic brand content into platform optimised 
ads, they have bridged the gap between a vibrant offline reputation and measurable 

online performance. The campaign was clearly well-managed from start to finish.

BEST USE OF SEARCH 
B2C (PPC): LARGE 
— WINNER —

s360 & BAUHAUS
Building a Paid Search PowerHAUS

A well-executed, data-driven campaign that transformed 
the complexity of a large inventory into a true performance driver, 

with clear KPIs and a smart budget split delivering measurable impact.

BEST USE OF SEARCH 
HEALTH: SMALL 
— WINNER —

Somebody Digital & NextCare
Local Care, Everywhere

A beautifully executed, data-driven campaign with clear strategy and thoughtful planning. Smart 
location-based restructuring, budget efficiencies, and diversification into Bing, combined with real-
time data usage, delivered strong SEO and paid results alongside impressive revenue and bookings.

BEST USE OF SEARCH 
HEALTH: LARGE 
— WINNER —

Bluerank & ALAB laboratoria
Seamless SEO Migration for Growth

A highly thorough and innovative medical migration campaign that combines technical precision 
with strong content quality, delivering impressive results in a complex health-sector landscape.

BEST USE OF SEARCH 
AUTOMOTIVE: SMALL 

— WINNER —

TIDAL Digital & Rolls-Royce
The Power Behind the Prestige

A strong, well-structured luxury campaign that effectively combines 
branded audience targeting with performance goals, using creative 

lookalike solutions and delivering convincing, ROI-driven results.

BEST USE OF SEARCH 
AUTOMOTIVE: LARGE 

— WINNER —

Follo & CROP
From Local Garage to European Powerhouse: AI-Driven Search Growth

This campaign showcased a highly innovative use of AI, automation, and 
advanced data techniques, with a well-integrated approach across paid, organic, 

and content strategies. The implementation was creative and technically impressive, 
delivering excellent results, strong ROI, and clear evidence of strategic impact.

BEST USE OF SEARCH 
AUTOMOTIVE: LARGE 

— SILVER —

Fingerspitz & Louwman
Driving €5.7M in Used Car Sale

With a limited budget, Fingerspritz demonstrated creative, out-of-the-box thinking, 
a deep understanding of the target audience, and a smart, test-driven approach. 
The engaging strategy and impressive ROI make this a truly standout entry.

BEST USE OF SEARCH 
REAL ESTATE & PROPERTY: SMALL 

— WINNER —

Grow Up Digital & Zierkies und Splitt
Digging Up Untapped Garden Demand

A standout campaign with a creative approach to overcoming challenges, from innovative use of 
imagery and AB testing to advanced techniques like N-gram analysis and generative AI. The result 

was an impressive performance, exceeding objectives and delivering a revenue increase.

BEST USE OF SEARCH 
REAL ESTATE & PROPERTY: LARGE 

— WINNER —

SC Asset & NerdOptimize
The Living-Solutions SEO Engine: Transforming Digital Footprints into Homeowner Journeys

A fantastic holistic campaign that blended technical SEO, scalable content, 
and cultural insight to deliver impressive traffic, conversions, and ROI. A standout 

example of innovation, precision, and measurable success.

BEST USE OF SEARCH 
FMCG: SMALL 

— WINNER —

TOS & Kotex 
TOS impressed with the way they sensitively navigated and managed such a challenging subject 

while achieving outstanding results. With an AI-driven content strategy rooted in audience insight 
and innovative use of forums and social research, it delivered exceptional growth and a boost 

in top keyword rankings, proving the power of empathetic, data-led creativity.

BEST USE OF SEARCH 
FMCG: LARGE 

— WINNER —

Publicis Media & Toblerone (Mondelez)
Mission Impossible: hijack SERPS to rank no.1 for anything but chocolate?

An inspiring campaign demonstrating exceptional cross-channel synergy and creative 
search strategy. Outstanding integration of SEO, PPC, PR, and content delivered top rankings 

and impressive results, achieving remarkable relevance in a short timeframe.

BEST USE OF SEARCH 
FASHION: SMALL 
— WINNER —

Boundless Digital & Suitsupply
Human-Led, AI-Powered: Scaling a global fashion brand

An innovative campaign that combined AI-driven content scaling with smart 
budget management and human oversight, delivering outstanding traffic 

and revenue growth through a scalable, replicable SEO model.

BEST USE OF SEARCH 
FASHION: LARGE 
— WINNER —

s360 & Skoringen
Stepping up the SEO game

A standout campaign that smashed goals with clear results, combining 
real-time AI-powered demand mapping, dynamic market adaptation, and smart 
local fulfilment solutions. Impressive use of GenAI and automation to drive SEO 

revenue at scale – an exciting, forward-thinking strategy that truly delivered.

BEST LOCAL CAMPAIGN 
(SEO): SMALL 

— WINNER —

Stars of the Net & SanitairSuperShop
Voice Search Innovation for Local SEO Strategies

Pioneering use of AI to optimise voice search, delivering both innovation and measurable 
business impact. By blending voice search with local SEO through the impressive “Near Me” 

tool, the campaign showcased strong technical execution and clear objectives. 
A well-rounded and highly innovative approach.

BEST LOCAL CAMPAIGN 
(SEO): LARGE 

— WINNER —

Honest Digital & Cadillac Marin
From Digital Obscurity to Digital Dominance

This campaign is a powerhouse example of local SEO done right. Transforming a site from 
invisible to dominant in one of the most competitive U.S. automotive markets, without linkbuilding 

and on a limited budget, is remarkable. An increase in organic conversions, massive gains 
in calls and form submissions, and rankings against tough local rivals prove this team 

didn’t just grow traffic, they turned searchers into customers.

BEST LOCAL CAMPAIGN 
(PPC): SMALL 

— WINNER —

Somebody Digital & NextCare
Local Care, Everywhere

A smart, innovative campaign that turned complex challenges into clear playbooks, 
using real-world health data for dynamic bid optimisation to deliver transparent 

results and measurable financial growth.

BEST LOCAL CAMPAIGN 
(PPC): LARGE 

— WINNER —

Adwise & Continu Professionals
20% more applications with hyperlocal automation and localization

This campaign demonstrates a smart, data-driven strategy that made the most 
of a modest budget through clever integrations and hyper-localised automation. 
Sharp execution delivered impressive results and tangible business growth.

BEST LOW BUDGET CAMPAIGN 
(SEO): SMALL 

— WINNER —

Unnamed Project & Lana Skyn
Outsmarting the Competition, Not Outspending

A fantastic campaign that demonstrates impressive creativity and strategic thinking, 
integrating SEO into both content and clinical practice to drive strong traffic, conversions, 

and client trust. The phased approach, clear objectives, and tangible results make 
this a remarkable and standout winner.

BEST LOW BUDGET CAMPAIGN 
(SEO): LARGE 

— WINNER —

Megantic & Hardtuned US
Optimised to Overtake: A High-Speed SEO Journey

A masterclass in making every dollar count. This team turned major constraints 
into an opportunity, delivering extraordinary SEO growth, far surpassing ambitious 

targets, through smart strategy, custom technical work, and relentless focus. 
Proof that true excellence comes from ingenuity, not budget.

BEST LOW BUDGET CAMPAIGN 
(PPC): SMALL 

— WINNER —

TIDAL & British Fossils
Fossil Fuelled Growth

A highly impressive campaign that excelled in both strategy and creativity. By combining precise 
targeting with innovative, visually impactful work, it delivered exceptional registrations, customers, 

and sales well beyond its KPIs, showcasing a clear understanding of the brief and strong results.

BEST LOW BUDGET CAMPAIGN 
(PPC): LARGE 

— WINNER —

PS:Digital & Slovak Media Monitor
How We Have Helped to Save Slovak Democracy

With a clear fundraising objective, authentic creative approach, and a clever workaround 
for Meta’s targeting limitations, this campaign not only optimised daily with precision 
but also achieved outstanding results and demonstrated a strong proof of social impact.

BEST INTEGRATED 
CAMPAIGN: SMALL 
— WINNER —

TIDAL Digital & Dubai International Boat Show
Anchored in Excellence

This campaign is a highly effective, full-funnel strategy that diversified channels 
and delivered real impact. Smart budget management, strong client collaboration, 

and a focus on meaningful results made this a standout campaign.

BEST INTEGRATED 
CAMPAIGN: SMALL 

— SILVER —

Somebody Digital & Appriss Retail
Redefining How to Reach Enterprise Retailers

A truly integrated, persona-driven B2B strategy that combined LinkedIn, Google, CRO, and analytics 
to deliver exceptional results. With precise targeting, higher-quality leads, and outstanding ROI, 

this innovative approach set a new benchmark for effective and scalable growth.

BEST INTEGRATED 
CAMPAIGN: LARGE 
— WINNER —

Wolfgang Digital & Horseware Ireland
From Dark Horse to Prized Pony

An innovative, fully integrated campaign using PriceShape, CRM, and first-party data to solve 
the “frenemy” problem, drive international DTC growth, and deliver exceptional results.

MOST INNOVATIVE CAMPAIGN 
(SEO): SMALL 

— WINNER —

Stars of the Net & SanitairSuperShop
Voice Search Innovation for Local SEO Strategies

A highly innovative and creative campaign that combined local relevance with AI-assisted 
discovery to capture high-intent queries. Thoughtful execution and smart operational 

touches delivered strong results and impressive business impact.

BEST USE OF SEARCH 
RETAIL / ECOMMERCE (PPC): SMALL 

— WINNER —

94N & Supplyant & Exadev
From Leakage to Leverage: The PPC Fix for Plumb2U

An outstanding, data-driven strategy with transparent objectives and a multi-layered, 
profit-focused campaign structure. Through smart automation, segmentation, 

and product activation, the team reversed declines and delivered great results 
in just three months, a truly impressive campaign.

BEST USE OF SEARCH 
FINANCE (SEO): SMALL 

— WINNER —

Mickey Llew & Investec
National Budget

An impressive, organic-led campaign executed with speed and precision, delivering SERP 
domination, brand authority, and seamless integration of SEO and content teams.

SPONSORED BYBEST USE OF SEARCH 
RETAIL / ECOMMERCE (PPC): LARGE 

— WINNER —

Wolfgang Digital & Horseware Ireland
From Dark Horse to Prized Pony

This campaign is a brilliant example of how smart data integration and CRM-driven strategy can 
transform a niche brand into a global contender. The use of Klaviyo to power Google Ads targeting 

is both innovative and effective, demonstrating a deep understanding of first-party data utilisation. 
Overall, a solid and well-coordinated strategy with a brief rationale for explanation.

BEST GLOBAL SMALL INTEGRATED 
SEARCH AGENCY 
— silver —

GMS Media Group
A well-rounded, strategically clear agency with strong performance metrics and 
creative execution. Excellent hybrid model, detailed objectives, and milestones 

demonstrate scalable, integrated work and impressive results. Well done!

BEST GLOBAL LARGE INTEGRATED 
SEARCH AGENCY 
— WINNER —

Wolfgang Digital
A standout campaign showcasing exceptional integrated search expertise. The thorough objectives, 

impressive Horseware case study, and innovative use of custom GPTs highlighted deep strategic 
insight and execution. They have demonstrated remarkable eCommerce expertise and impact.

SPONSORED BY

BEST GLOBAL PPC 
CAMPAIGN: SMALL 
— WINNER —

Somebody Digital & OKTA 
Smarter Bidding, Stronger Returns

A brilliant and technically sophisticated campaign that mastered complex paid 
search across global markets. By integrating offline revenue data into Google Ads, it has 
delivered standout innovation and exceptional results, a truly impressive campaign.

BEST GLOBAL PPC 
CAMPAIGN: LARGE 
— WINNER —

s360 & JYSK
AI-powered Feed Optimisation at Scale

s360 stands out for its clear communication and thoughtful test-and-learn approach. 
The rigorous testing and effective use of AI and data to enhance paid and organic product 

feeds demonstrate both innovation and discipline.

BEST USE OF CONTENT 
MARKETING: SMALL 

— WINNER —

Another Concept & RugbyPass
The Top 100 Men’s Rugby Players

A highly impressive entry that combined a unique concept with smart data use. 
Executed on a small budget, it delivered a global reach, sustained engagement, 

and had a strong SEO impact, showcasing a truly holistic and award-worthy strategy.

SPONSORED BY SPONSORED BY

BEST USE OF 
AI FOR DATA 

— WINNER —

Mayflower
Universal Keyword Research leveraging AI

Mayflower created a technically sophisticated project that combined AI and 
human expertise to deliver scalable keyword classification with precision, 

strategic impact, and long-term global SEO value.

BEST USE OF 
AI IN SEARCH 

— WINNER —

Tomorrowmen & Seniorweb
Automated AI-workflow for transforming text-based tutorials to intuitive video explanations
An innovative, empathetic campaign using AI to transform text tutorials into intuitive videos for 

seniors, enhancing accessibility while reducing production time and delivering clear social impact.

BEST USE OF 
AI IN PPC 

— WINNER —

Precis & NA-KD
Profitability at scale: Reinventing SEM with AI & Attribution

A transparent, results-focused initiative that boosted profitability and savings through 
excellent AI use, combining technical expertise with sharp business insight.

SPONSORED BY

BEST GLOBAL 
START-UP AGENCY 
— WINNER —

Aperitif
A unique, passionate agency delivering excellent results. Strong financial and 
growth metrics, a human-first model, and a promote-from-within culture 

showcase an outstanding team focus and impressive achievements.

BEST GLOBAL SMALL 
SEO AGENCY 

— WINNER —

Aperitif
With ambitious objectives, strong commercial results, and bold innovation using AI and 

ChatGPT, Aperitif has shown how a lean, expert team can rival larger agencies. Their client- 
focused model, clear strategy, and wider positive impact make this agency a standout winner.

BEST GLOBAL LARGE 
SEO AGENCY 

— WINNER —

Reboot Online
A bold, forward-thinking agency that showcases true innovation. 

The AI experiments and diversification of services demonstrate strategic 
vision and adaptability, their strong results, from revenue growth to industry impact, 
show they’re not just responding to change but actively shaping the future of SEO.

SPONSORED BY

BEST GLOBAL SMALL 
PPC AGENCY 

— WINNER —

Roots Network
Despite being a small agency, Roots Network showcase an impressive client list and 

clear objectives, with a strong breakdown of features, USPs, and solution benefits.

BEST GLOBAL LARGE 
PPC AGENCY 

— WINNER —

Impression
A well-rounded, impressive agency balancing commercial success with strong employee focus. 
Thoughtful account management, rapid PPC growth, and a mix of automation and creativity 

showcase strategic excellence, while B Corp status and team retention highlight admirable values.

BEST GLOBAL SMALL INTEGRATED 
SEARCH AGENCY 
— WINNER —

AIMCLEAR®
Great Marketing Thrives on Disruption

A standout agency showcasing exceptional AI integration and human expertise. Innovative tools, 
creative strategies, and measurable revenue growth highlight adaptability, leadership, and a 

commitment to community education. An impressive blend of creativity and business impact.

SPONSORED BY SPONSORED BYSPONSORED BY

THANKS TO OUR 2025 SPONSORS & PArtners
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